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Introduction

The purpose of an energy report is to examine energetic vibrations using a metric
system. By making determinations regarding alignment with company or personal
intent, we get an elevated view of the best path to reach the goal. All things in our
universe are constantly in motion, vibrating. Even objects that appear to be stationary,
are in fact vibrating with oscillating frequencies. Tiny vibrating strings of energy make
up every particle in the universe. Information is encoded within the structure of each
particle of energy.

An intuitive energy report uses a construct the way a scientist utilizes a theory. We can
begin to hypothesize using subjective information with applications to a particular
focus or event. Using a system of metrics, the construct becomes useful with
predicting an outcome. If the prediction is correct, we know the construct is useful in
this situation and can choose to retain for future use. This type of analysis stimulates
creative strategies that can be used to reach the goal.

By reviewing the energy patterns using a system of measurements that analyze
vibrations, we are able to test hypothetical applications to the particular business
model. With the ability to pivot based on information, comes optimization and a
targeted approach to refining the path toward the intended goal. This is but a snapshot
of time that holds key indicators in search of ideal energy flow.

History tells us the Universal vibrations form repeating patterns. Reoccurrence plays a
pivotal role in the construct theory. Constructs emerge because they reflect what has
been our experience. Organization of information illuminates the best hierarchical
business structured for success.

In this report, we are looking at vibrations related to the goal of establishing a broader
business plan, sales, strategic positioning, and investment partners. The nature of
measuring vibrations tells us there are times when they seem weak or more difficult to
access. This could be an indication the information is not currently available due to
unstable vibrations. Destiny is in the making. Ego will influence the reader to distort the
information in an attempt to gain access, which can lead to inaccuracy.

Giving percentages or ratings is a way to offset the issue of ego interference. You might
see low percentages and ratings, which does not negate the eventual outcome. The
hope is that a low measure will stimulate greater discernment and creative strategies
moving forward to successfully reach the target. Consistent reports creates the
potential to see a trend. The increase or decline in vibrations can lead to measure that
enhance or offset the energy
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Using the report

Modifications can be assessed for greater alignment with the core goals and mission.
Identifying energy leaks empowers clear decision-making strategies that can ensure
smooth transitions and ideal movement toward the goal. The result is greater
confidence and less interference. (enter-fear-ence, or fear in action)

The report generally uses a 1-10 scale, with 10 being the most. Experience tells us that
a true 10 is rarely found in the energy, so 9’s indicate great value. Also note a low
energy reading could indicate the following:

+ the information is currently unavailable

+ alarge amount of free will is causing interference with the prediction construct

+ unidentified subtle energy is impacting the vibrations

Note: The metaphor is that you could be destined to win the lottery, yet if there is
refusal to take action and buy the ticket destiny will go unfulfilled. We must take action
and buy our tickets in life to fulfill our destiny and to address karma.

Rating System

1-3 generally means a very poor chance for direction
* 4-6 is medium or often mediocre
« 7-8is considered a favorable reading
+ 9-10 is optimal
+ under 30% means chances are low or information is not available
30-60% gives a medium chance, but also indicates energy is movement
+ 60-90% in dictates a good chance

+ 90-100% very rare positive reading in predictions, never a guarantee but great

Note: The one exception to the system involves the priority rating, which is the
opposite. The highest level priority is represented by the number 1. Number 2 is
second highest and so on, as you will see in the following legend.
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Legend

This rating symbol indicates the theme of a future prediction. It can be used
in a variety of areas of business from overall energetic health, clients,
disposition, or any relevant area of business. In this example, the number 7
represents a favorable rating.

This is a symbol representing the energy around a prediction. The higher
percentage indicates a greater likelihood of X-points meeting. The lower
score doesn’t necessarily mean that it won’t happen. The indicator could
imply vibrations aren’t in alignment at the moment.

This rating symbol indicates the theme of a future prediction. It can be used
in a variety of areas of business from overall energetic health, clients,
disposition, or any relevant area of business. In this example, the number 7
represents a favorable rating.

The puzzle piece is a symbol for determine a rating on the suitability or
fit as the subject relates to alignment with the mission. The number 5
would be a medium rating.

When it comes to personnel, buyers, contractors, and role players, the
human design symbol will be used to measure performance. The role
of a critical team member could be assigned a metric under this
symbol. This rating is an example of poor performance for the
associated person of inquiry.

all areas of the report to help prioritize decisions. Clear targets must
be assessed for accurate readings. For this symbol the priority rating
starts with number 1 as the highest. The number 10 would be the
lowest priority rating.

@ This symbol is used as a priority metric. This symbol can be found in
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Understanding Predictions

In making any type of prediction, we must look at several aspects of Universal Laws as
it relates to energy. Throughout history, there has been philosophical discussions on
predicting the future. Some feel our path is pre-determined to the extent that our
actions playing out are the only way to change the future. Disciplines used to
predicting an outcome are as diverse as the people who engage in such activity.

To probe the arcane is to seek truth from within. The study of Universal Laws helps to
understand and analyze the vibrations within. Everyone has their own situation and
circumstance. Understanding and acknowledging the truth of our reality gives clarity
for action, which is dharma. Each individual has strings that pull them toward events in
their lives.

The Law of Destiny is a Universal Law that brings order to the Cosmos. In the same
way, human laws are meant to bring order and organization to society. With the
mysteries of life in place, we can explore these magnetic forces in a way that leads to
understanding one’s place in the world. The Law of Karma is often thought of as
punishment, but it is really meant as a form of compensation. To some, karma is
medicine for the soul and a Universal teacher for the school of life. Every action has a
consequence. Nature fills the void left in the wake of our actions.

X-Points

The axiom of such laws dictates a path that is not-pre-determined. Instead, destiny
holds a vibration that increase probabilities. Predicting the future with regard to people,
is peeking behind the veil to measure three vibrations. One vibration is the current path.
Another is within the free will of an individual. The third is in the environment or the
outer world. Where these three streams of energy meet, an X-point is created. This
point of connection holds a special vibration that contains all three.

When it comes to a corporation, the same X-points exist. The difference is they are not
as stable due the dynamic influence of economies, earth energies, human intervention,
and current conditions. Each vibration will respond to alignment with Universal laws.

In predicting the future, we look at the X-points to determine the highest potential
timeline, outcome, favorability, and alignment. The measurement is with a single
moment of time taken to project the X-points. Vibrations can shift due to all
determining factors, extending or eliminating the X-points.

Using a metric system to gather information then sharing the results, can give positive

feedback to positioning for alignment and manifestation. There is the path of
[COMPANY], [COMPANY], [NAME] and his partners, and X-point where they all meet.
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Karma and Predictions

The Law of Karma states that your actions will have a consequence. Hard work means
showing up, honoring your commitments, and being responsible. According to the Law
of Karma hard work translates to the outcome of a pay off. Karma governs creation,
humility, responsibility, connection, focus, change, inspiration, and reward. You can
start to see how Karma will influence the X-points with this understanding.

The energy of karma is something you put in the bank. It is the currency of your life.
With that currency, you purchase, build, and create life experiences. Karmic energy
exists within a corporation as well. Negative and positive energy insures that all actions
will magnetically call for reaction. Karma relates to standards and how they are
maintained.

Birth and death are two of the highest levels of a karmic event. Karma is an energy that
can leave impressions on someone who dares to take account, such as an intuitive
reader, astrologer, or psychic. Karmic events are on a higher order, meaning the
impressions will be stronger in creating firm dates on the future calendar.

Karma is also imprinted in the Akashic Records, writing the book on the journey of the
souls and the path of humanity. Karmic energy can be unveiled to bring awareness to
creating effective results that offer solutions. Karma can represent one of those strings
pulling someone toward action and events.

Timelines

Future predictions can be used as a tool to create timelines. They can be used to
elevate the manifestation process by giving a clear vision on the path ahead. The
survival instinct can trigger a reaction that moves the timeline. Fear can alter a timeline
continuum, and confidence can move them closer. The collective conscious has
enormous power to alter the timelines. The stock market as an example. When fear
spreads, the instinct is to sell. With confidence the buy energy prevails.

The purest instinct around time will allow movement within a space where the mind has
held limitations, especially around the experience of creating the future using timelines.
Exploration of space in the subtle realms illuminate knowledge and information around
the manipulation of time. A timeline of the past sets a vibration that influences the
direction of the future.

This explains why individuals are reluctant to alter their course consciously. In a
positive transformational space, humankind will synthesize the elements of spirituality,
creativity, and positive visions, into action steps that create the new models for
civilization. Within your reach is a timeline that offers profound peace, divine love,
healing energy, and the unity of cultures around the world.
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The Akashic Records

People do not live in the past or the future, they live in each present moment. Healing
in the present moment, involves resolving the unfinished business of the past that
continues to influence a person in the present moment. The residual energy of the past
contaminates the present moment, so the removal or balancing of the residue is the
only focus or goal of the healing approach.

It appears through many case studies, that past-life energy can lay dormant for years
before an event triggers the surfacing of emotions, memories, trauma, negative
patterns, and other symptoms. The energy seems to increase and decrease with the
conditions of the emotional environment with one’s inner world, and the personal
experiences related to any response by the outer world. The past-life energy also
appears to be located in the energy of pure consciousness, which means it can move
into any area of the multidimensional bodies.

The five senses perceive the nearby environments and stimuli of the present moment.
The subconscious records all of these impressions in keeping with the mind’s
perception as to any perceived threat to survival, imagined or real. So present reactions
and perceived symptoms are an artifact of a past experience, often accessed through
the Akashic Records.

The Akashic Records are an energetic imprint of every action, emotion, deed, thought,
dream, imagination, lifetime, and experience that has ever occurred in physical time
and space. The Akashic Records can also be understood as the imprint of all
experiences of all lifetimes, in all realities, and in every dimension. They are an etheric,
holographic repository of information for human consciousness for the past, present,
and potentials for the future. The energy that makes up the Akashic Records is the
energy of love that bonds all matter. The knowledge contained in the Akashic Records
is imprinted upon a subtle substance called the Akasha, which describes the energy of
love that permeates and creates everything in the Universe.

The Akasha is available everywhere, all the time. Everyone and anyone can access
information from the Akashic Records at any time, and indeed we often do so without
realizing. The flashes of intuition and knowing, hunches that occur every day, feelings
and senses, are glimpses into the divine wisdom contained in the Akashic

Records. Every being in the Universe contributes to and accesses the Akashic
Records. We are all created by and connected to the energy of love that is our divine
birthright. The soulful inheritance includes having access to the divine wisdom and
knowledge contained in the Akashic Records.
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The Akashic Records contain all past, present, and future possibilities through the
vibrations of compassion and joy. They are like the DNA of the universe held in a binary
code that can transfer information when accessed. We are working toward cracking
that code every day as a human, intuitive reader, or energy practitioner. The Akashic
Records contain a collection of everything that has occurred in the past, and they hold
a complete set of information regarding possibilities for the future. Every individual soul
has its own unique Akashic Record, held in a vibration that we can access at any

time. The souls of groups, events, organizations, and locations also have a unique
place in the Akashic Records.

One way to understand the Akashic Records, is to envision them as library with a book
that contains the entire history of the soul, as well as every aspect of the current
incarnation, and all the potentials for the future. This metaphorical book is so vast that
it could never exist physically. Instead, it is recorded energetically in the vibration
imprinted on the energy of love that makes up everything in the Universe.

The clear truth contained in the Akashic Records provides the freedom to choose
grace in all things. When we know the truth, we can release any illusions we have
created that cause us to believe we are separate from God, Spirit, or Source. The
Akashic Records are one of the most powerful tools available on the planet today, to
help us remember our Oneness with every being in the Universe, and to find our
personal and collective power that creates the realities we desire.

As recently pointed out, visiting the Akashic Records can be similar to a visiting a
campus of today’s Hall of Records. While some, such as myself, will predominantly be
found seeking the record of souls. Others, such as [NAME], may be found where the
scientific records are stored. There is much to be discovered around accessing
information beyond traditional means.
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Types of Business Plans

The following is an assessment and the type of business plans and a rating as to their
best fit for [COMPANY]. This part of the energy report looks at alignment with products,
sales and investors.

Start-Up Business Plans

New businesses should detail the steps to start the new enterprise with a
start-up business plan. This document typically includes sections describing the
company, the product or service your business will supply, market evaluations
and your projected management team. Potential investors will also require a
financial analysis with spreadsheets describing financial areas including, but not
limited to, income, profit and cash flow projections.

Comment: It appears the company is well beyond this type of plan

Internal Business Plans

Internal business plans target a specific audience within the business, for example, the
marketing team who need to evaluate a proposed project. This document will
describe the company’s current state, including operational costs and profitability,
then calculate if and how the business will repay any capital needed for the
project. Internal plans provide information about project marketing, hiring and
tech costs. They also typically include a market analysis illustrating target
demographics, market size and the market’s positive effect on the company
income.

Comment: This approach should be included in the overall business planning.

Strategic Business Plans

A strategic business plan provides a high-level view of a company’s goals and how it will
achieve them, laying out a foundational plan for the entire company. While the
structure of a strategic plan differs from company to company, most include five
elements: business vision, mission statement, definition of critical success factors,
strategies for achieving objectives and an implementation schedule. A strategic
business plan brings all levels of the business into the big picture, inspiring
employees to work together to create a successful culmination to the company’s
goals.

Comment: This approach should be included in the overall business planning.
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Feasibility Business Plans

A feasibility business plan answers two primary questions about a proposed
business venture: who, if anyone, will purchase the service or product a
company wants to sell, and if the venture can turn a profit. Feasibility
business plans include, but are not limited to, sections describing the need
for the product or service, target demographics and required capital. A
feasibility plan ends with recommendations for going forward.

Comment: This doesn’t seem to have application for the current position of the

company

Operations Business Plans

Operations plans are internal plans that consist of elements related to
company operations. An operations plan, specifies implementation markers
and deadlines for the coming year. The operations plan outlines employees’
responsibilities.

Comment: This type of plan will come later and is not the current priority.

Growth Business Plans

Growth plans or expansion plans are in-depth descriptions of proposed
growth and are written for internal or external purposes. If company growth
requires investment, a growth plan may include complete descriptions of the
company, its management and officers. The plan must provide all company
details to satisfy potential investors. If a growth plan needs no capital, the
authors may forego obvious company descriptions, but will include financial
sales and expense projections.

Comment: This has already been done?
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Direct Marketing

|

A direct marketing approach would mean identifying the target for sales. Every aspect of
operations beyond the manufacturing capacity would be built around the sales and
revenue. [COMPANY] has been engaging in this type of personal approach to

marketing its products. Below-the-line-marketing means there is no need to run
expensive ad campaigns. Instead, you are creating direct channels to a selected
audience. The whole point is to have a system is place that encourages the buyers to
take action.

Direct marketing enables the company to target individuals and their respective industry.
Each message can be personalized with a custom message. Such personal service can
create high-value customers, while supporting long-term relationships. In order to make
direct marketing successful, you will need;

« sales and marketing professionals

+ step-by-step procedures

+ recognized marketing principles

« defined goals

+ actionable items

« aclear, simple, and direct protocol

analytics to test and measure the sales approach

« the marketing design that matches the products
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Licensing Agreements 3

Here we are rating a business plan that would be focused on licensing agreements to
businesses that already sell filtration products. Under a licensing agreement,
[COMPANY] would provide the material for a percentage of the profit or an agreed
upon pricing structure. Licensing agreements are contracts that allow another business
to take your product to market in exchange for a royalty. [COMPANY]s direct sale of
products would be limited to a chosen group or industry.

In order to offer non-exclusive agreements, [COMPANY] would best be served with a
team member focused on this aspect. Determining what companies quality, would
represent an in-depth body of work. For the most part, this would also mean a large
focus on sales would shift to the companies with the licensing agreements.
[COMPANYT]’s focus would primarily be found in the manufacturing of material. Such a
plan could attract investors due to high growth potential in short periods.

Although this may sound like one way to achieve rapid growth, the business
development would be quite demanding financially. [COMPANY] would need to fill the
following positions:

+ Principle Investigator

* Research Team

* Intellectual Property Staff
Technical Transfer Staff

+ Applied Research Team

+ Legal Team

+ Project Engineer
Market Analyst

+ Planners

To achieve licensing agreements under a business plan would require a sizable
investment in business development and a reasonable timeline. This could be a reason
for the low rating since such a system is not currently in place.
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Sales Opportunities

The following assessment is a current gage on the potential to close the following deals
under the current model. As you will see, there are areas of deficiencies that limit the
potential each opportunity represents. The rating is on a 10 scale with 10 being the
most probable to close. Once again, these are current vibrations and subject to change
as you will see when compared to the December report.

Bahrain
« Stadiums
+ Hotels, Hospitals, and Public Spaces
Universities and Schools
+  Gulf Cup Stadiums
* Ministry of Defense
Bahrain Oil Companies

«  QFA Headquarters

+ Aspire and other medical facilities
+ Airport

« Mall, Hotels, Public Spaces

+ Metro

« Qatar Oil Companies

UEFA, AFC, CONCACAF, CAF, CONMEBOL, OCEANIA
World Stadiums
« FIFA Competitions

Asian Cup

Al Mana
+ Al Mana Group of Companies
+ Malls
+ Hotels
+ Fast Food Centers
* Auto Dealerships
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Cont’'d

Philippines
« Stadiums
+ Hospitals
Call Centers
+ Malls
« Schools and Universities
Public Buildings and Government Offices

Dubai
+ Shipping Lines
+  Offices

Australia
New Zealand Schools

UK Ministry of Defense

Google Server Centers

TR e o

The purpose for reporting is for energy management. The construct of a low reading
offers the opportunity to seek a firm commitment or pre-sales agreements from the
source with a low indicator. The other option is to direct resources toward the source
with indicators that predict a more reliable outcome.

14 of 19



[COMPANY] Investor Strategic Positioning

Startup investors are looking for the next great opportunity, an innovative company
with a potential for high profits, and some assurance their investment is safe. Many
progressive investors are looking for their funds to be connected with a worthy cause.
Securing the necessary funding for COMPANY] is dependent on several factors.

Let’s examine a few with a rating as current energy levels in each area:

Companies full understanding of their target market

Powerful leadership team

Investment diversity

Scalability

Promising Financial Projections

Demonstrations of consumer interest

A clear, detailed marketing plan

ekl

Transparency
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Realistic and reasonable startup costs

Long-term vision and plan
Insights

Investors are looking for a start up with a market that fits their expertise and interests.
This is one reason why bringing the high-level experts to join the advisory team is good
for investors. Some current investors might need information that leads to better
understanding, otherwise there is the risk of familiarity bias.

As outlined in the December Energy report, there were low readings in the area of
Marketing. The current leadership team has impressive bios with proven success in
their respective fields. Adding a leader in the field of marketing to the leadership team
would add to the diversity and confidence for the future of [COMPANY]. You can see
potential energy leaks in the comparison of the sales ratings and projections compared
to 4Q 2022.

Investors want to see promising potential financial projections. These are usually in the
form of long term projections, combined with investment payback and dividends. In
order to back up the growth potential, a financially viable business plan is essential.
Timelines with projections and the ability to meet those with constant demonstrations,
gives peace of mind to investors and leaders alike.

An investor wants to know all the facts, which doesn’t mean full disclosure of every
detail. Transparency is a delicate matter. What’s important is the business plan, relevant
financials, and marketing analytics. The investor wants to know how their funds will be
utilized, which helps them measure how much they want to invest. It’s important to
give transparency on the above mentioned areas, plus answer certain questions like”
How will the next round of funding be used?

What aspect of [COMPANY] will receive the next build-out?

How many employees do you plan to add?

How will this be communicated to a potential investor?
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Marketing Plan

The marketing plan is a business outline and game plan. The better the outline, the
better the chances to win the game. For the investor, they want to know two things;
[COMPANY] knows its target and can demonstrate how they will reach it.

Software is an important aspect of the business plan and how it will be fulfilled. Are you
using all-in-one marketing tool? Or several software platforms? At the minimum,
prepare to have a platform that matches the marketing goals.

Along with a well-defined tech stack, a clear, detailed marketing plan should include
the following:

*  Targeted campaign strategy

«  Content marketing strategy

. Buyer persona research

*  Customer lead nurture strategy

+  PPC strategy

+  Conversational marketing strategy

. Regular reporting and analytics

Present your marketing plan to investors and show them the channels you plan to use
to increase your visibility in the market. Anticipation of the market is the critical focus
needed for successful scaling of the entire operation. Every aspect of the business is
built around anticipating the next move in product sales. All opportunities must be
assessed to determine the focus as it relates to the needs.

17 of 19



Esoteric

Rotation of the Earth Core

Scientists who study the Earth Core have reported their most recent findings. The core
has temporarily stopped its rotational spin. This is a natural occurrence, as the Earth
goes through this every 7 or 8 years. Some feel this is test run for the potential shifting
of the Earth polarities. At some point, the North Pole may become the South pole. Very
little is know of the effects on humanity should this occur.

Nonetheless, a stoppage in the Earth rotation at the core is a sign of recalibration. Our
planet has to make adjustments to the movement occurring. There is natural
movement of storm systems, ocean currents, the jet stream, and the pathway through
space. The there is the human factor with population increase, wars, and the effects
humans have on this planet. The Earth will wobble on its axis in order to make
adjustments. Think of it like our planet needs an adult time out!

Our planet taking a pause has an effect on the humans too. There is a level of stress
that the sensitive people feel with empathy for our Earth. One glaring example is that of
the Earthquake in Turkey. The strain on the tectonic plates from the lack of spin and
subsequent wobble can have an unexpected consequence. The entire population can
be influenced by the pause with an internal reluctance to invest, to take action, take a
risk, etc. We can all experience an unintended consequence and uncertainty during
these type of vibrational shifting episodes.

Generators

As communicated in January, | set up generators. The programming is done according
to the needs of the individual or company. Those needs shift and change in a natural
rhythm or flow. As the energy is projected into ether by the generator, the influence is
assigned to a targeted outcome. Once the energy is established, there is a natural fade
or equalization that occurs.

At some point the energy has reached full potential, which can lead to neutralization.
Input needs to be reestablished in a way that matches output for optimum results. As
the needs change, a little note on the preferred programming is helpful to maintain the
proper levels of output. This is where communication is essential and appreciated.
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Conclusion

Comparing energy reports brings some clarity to the best path forward for [COMPANY].
Sales and Marketing remains an area of concern. The need for investment capital is
matched by the need for an updated concise business plan. Highlighting the most
recent testing results helps further investor confidence and the continued refinement of
a targeted sales approach.

The metaphor of a thoroughbred racehorse comes to mind as the perfect explanation.
Blinders or blinkers are used to serve as a way to restrict the field of vision. This helps
the racehorse maintain discipline, as it limits the distractions that create negative
feedback.

[COMPANY] is the thoroughbred racehorse of [IP] products. There are so many

potential applications for these products, the field of vision is enormous. Blinkers may
be called for to extract the desired vision and narrow the path. With the recent product
testing results, it seems that can now the narrowed target can be more clearly defined.

sincerely,

Ressell Forsytf.
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